IncitED - Tips for Making a Campaign Video

If you’re serious about your crowdfunding campaign then a campaign video (or slideshow) is a
must. Attention spans are getting shorter and shorter and a video is your best chance to get the
attention of people who need a quick and easy overview of what you’re doing.

You don’t need fancy equipment. You can use a cell phone, flip cam, or even a laptop or tablet
video camera. You don’t need expensive editing software. You may have software on your
computer already (iMovie, Windows Movie Maker, etc.), you can download a handy tool like
YouTube Movie Maker for free (http://tinyurl.com/8349r6h), or use free online solutions like
Photobucket (photobucket.com/) and Movie Masher (moviemasher.com/). It just isn’t as hard as
you might think to make a good video. But you really should have a plan and have some best
practices firmly in mind as you work. Here are our suggestions:

Don’t do the video first - Write your story, create the name for your campaign, and decide on
any campaign perks first. You’ll want to include some of these details in the video and so you'll
need to have them figured out in advance.

Keep it short - 3 minutes is the upper limit of a video people can be expected to watch from
beginning to end. You should really be aiming for around 2 minutes or less.

Make a simple plan - If you have a vision for doing something more complicated and technical,
go for it, but a simple video structure will serve most campaigns well. Here are the elements:

1. A Hook - Ideally, you'd like to grab your audience in the opening seconds of the video. Pose a
thought provoking question. Present a surprising statistic or fact. Tell a joke. Play a snippet of a
performance. Display a compelling quote. There are many other options. Do what you can to set
the hook at the start.

2. About You - Introduce yourself and any key members of your team. Tell everyone about your
background/qualifications/credibility relevant to the project you’ll be talking about. This is also
your chance to set the tone and show enthusiasm/pride/passion/etc.

3. Tell the Story of Your Project - Keep it short and simple. What is the problem? What is your
solution? What are the benefits? Why should the potential supporter care?

4. How You'll Spend the Money - Highlight the key things you’ll do with the money you raise.
Supporters appreciate a tangible connection to where their donation will go.

5. Perks - Highlight a few of the interesting perks you’ve included in the campaign. (But don't list
every perk at every donation level).
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6. Final Call to Action - Finish the video with a strong, clear request for support. Ask people to
make a financial contribution AND to spread the word about the campaign. It’s also effective to
add urgency by reminding everyone that time is limited.

o “We have only 6 weeks to raise $7,000 and we need your support. Your generous
donation can make this project a reality. Just as importantly we need your help in
spreading the word. Please send a link to this campaign to people you know and let them
know you supported us. Thank you for helping us make such a positive impact.”

Write it down - A couple of planning tools you should consider . . .

1. Make a Storyboard - This is just simple sketches and notes about the linear flow of
your video. It helps you plan how your video images will be combined with music, still photos,
text cards/overlays, and voiceovers. When are people talking straight to the camera? When do
you show people in action? When does the music fade in and out?

2. Write a script - You want to say what you have to say as naturally as possible, but a
script can help you plan those thoughts in a way that’s clear and concise.

Do a test - Don’t record too much video/audio until you’ve checked that what you’re producing is
going to look and sound right. Dim lighting or poor audio can hurt the overall feel of your video.
Think about shooting your video in a well lit room or outside. Recording in areas with a lot of
ambient noise or in rooms with wood floors or tile can be problematic. A quick test should be
enough to avoid serious issues.

Show it - If there is something you can show in the video that is central to your
project/campaign, then show it — learners, the equipment you want to acquire, a map of your
travel destination, illustrations that will go in your book, a sample of art or performance . . .

Use music - Try to incorporate music into your video. It could be very prominent and create
excitement or emotion, or it could just be a gentle “bed” that everything else rests on. Either way
music adds another dimension to the finished product. Here are a couple sources of quality free
music that you might consider:

http://dig.ccmixter.org/music_for_film_and_video
http://freemusicarchive.org/
Not able to find what you're looking for? Here’s another option, 35,000 tracks for $0.99 each.

http://www.jewelbeat.com/store/downloadhome.php

Be sincere - Whether you choose to make a full-fledged video or a simple slide show, be
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yourself and talk about the good work you’re doing with pride. You’re building something
important that will impact education. Let your video celebrate that!



