IncitED — Tips for Creating Effective Campaign Perks

For the most part, the people who support your campaign are doing so because they believe in
your work and the good it will bring. Their wish is to see the money they contribute go as far as
possible to supporting the project. However, an aspect of crowdfunding campaigns that has
proven effective is to build in some sort of perks for contributors.

Perks are another way, along with your video and story, to engage your crowd and make an
emotional connection. Done right, they can support and enhance the spirit of your campaign. A
perk can also be a personal connection to you and your project that helps a supporter remember
and appreciate your good work long after the campaign has ended.

There are lots of low-cost or no-cost ways to use perks to your advantage. Have fun and use
your imagination. If you have a team, brainstorm some ideas. Call in some friends and get them
involved. If they help create your perks they’ll probably also be really helpful when it comes time
to spread the word about the campaign. Here are some tips to help you in this process:

— This might seem obvious but it’s still worth mentioning. Your perks
need to be clearly related to your campaign. Sure, you still have that big box of leftover party
favors from New Year’s 2009 . . . don'’t go there.

— Perks can really be a special touch to engage and motivate your
crowd to donate. But if it looks like you're not trying you can also turn people off. Do more than
offer a Facebook shout out or a virtual high five. Have fun with your perks by adding a little
humor. Supporters will appreciate the laugh. Even a small donation deserves something creative
and thoughtful.

— You’re generous, you're creative, but be careful that you
think critically about these perks so you don’t end up with more work or expense than you
bargained for. Think the process through from beginning to end. Err on the side of overestimating
just to be safe. And be sure to include your estimated costs (including shipping if that’s involved)
into the funding goal of the campaign.

— The perk you offer at the $25
donation level is fun and cool. That’s as it should be. Just be sure that what you offer at the $100
or $500 level has some extra Wow to entice supporters to pledge a little more than they had
originally intended. One easy way to do this is to “bundle” perks by offering a perk from a lower
level together with something new.



o Pledge $100 or more, you'll receive the $75 Perk + an advanced copy DVD of our
upcoming concert performance

o Pledge $500 or more, you'll receive the $250 Perk + an individual behind the scenes tour
of our practice space during rehearsal and your name on the Wall of Fame

— Your brainstorming may lead to perk ideas that are wonderfully
unique and pure genious. In that case, well done, we love the creativity. However, some variation
on familiar types of perks can be highly effective, too. Consider the following:

A “product” resulting from your project — If you plan to make something that people would like —
a magazine, art, an education app . . . — obviously these can be offered as perks — and if
you’re able to personalized them, so much the better.

o Pledge $10 or more, you'll receive a hand penned haiku written by one of our street poets
just for you and your generosity.

Existing merchandise — Your group (club, school, company, etc.) may already have hats,
bumper stickers, coffee mugs, or the like that you use for promotion or sales. And you guessed
it, these can make nice perks. Make new stuff? Just consider the time and cost!

Invitations to special events — Have a celebration to mark the end of the campaign or success
of the project and extend special invitations and attention to supporter VIPs. Think also about
hosting a lunch or scheduling an exclusive coffee for donors to get quality facetime with the
people behind the project.

Behind the scenes/”"making of” stuff — After your campaign is over, people would love to see
how the project happens and how it turns out. Behind the scenes tours, photos or “making of”
videos can be an especially interesting way for supporters to experience what you’re doing.

Advanced or special access — Give supporters a chance to do or be involved in something
others can’t: sneak peeks, first performances, private tours, etc.

o Pledge $250 or more, you'll have the chance to be one of the first to spend the weekend
in one of the newly renovated cabins at Camp Pine Lodge (meals included!) before
campers arrive for the summer.

Access to expertise — What can you or members of your team offer in expertise? A free
consultation? A private lesson? Professional services? And remember that you may be able to
offer your valuable expertise to supporters anywhere in the world via Skype or another online
platform.

Displaying supporter names in visible places — Displaying a donor’s name in a performance
program, on a plaque in a classroom, or in the acknowledgements of a book can be a very



attractive perk to some people. There are other fun variations to consider too: your face in a
mural, your name in a story or song, your handprints in cement outside our school . . .

An opportunity to impact the project — Give supporters a voice, a vote, an active part to play in
what you’re doing. This is crowdfunding at its most interactive!

o Pledge $500 or more, you’ll have the chance to be one of the panelists to select this
year’s student achievement award winners and present one award at our year-end
banquet.



