
lements of Successful CrowdfundingE

S
Words to the Wise

education
projects
matter

http://incited.org/


The Basic Crowdfunding Equation

Pre-launch Planning

    A MEANINGFUL PROJECT
+   A SUPPORTIVE NETWORK
+   A MOTIVATED TEAM
=   Your Best Chance at Success!

putting together 
a campaign 

team 
is one of  the best 

strategies you 
can have

be honest with 
yourself  about 

the size and 
strength of  

your network



Preparing the Crowd



 

get 15 people to 
commit ahead 

of  time to 
contributing in 

your campaign

https://www.facebook.com/pages/create.php
https://twitter.com/signup
https://support.twitter.com/articles/31113-how-to-use-twitter-with-facebook
http://support.google.com/youtube/bin/static.py?hl=en&page=guide.cs&guide=1646810&topic=1646870
http://about.pinterest.com/basics/
https://www.tumblr.com/login?redirect_to=%2Fnew%2Fblog


 

Building a White Hot Campaign

Funding Goal, Funding Type, & the Set Funding Levels

: it may be better 
to set a lower 

goal and exceed 
it than to set a 

higher goal and 
not reach it

be realistic 
about how much 

you can raise 
considering the 

size and strength 
of  your network



: 

: 

$15

$25

$50

$75

$100

$250

$500

$1000

make the 
process of  

contributing as 
easy as possible 
with 6 or 8 set 
funding levels



: 

 

The Campaign Message & Media

T

your campaign 
can run from 10 

to 90 days

both shorter 
and longer 
campaigns 

have certain 
advantages

Rockwell High Robotics Rocks 
the California Invitational!
By Martin Toller

Our team is going places - all the way 
to San Diego to compete for $50,000 
in scholarship money!

STEM Education

$2,500
collected

16 days
to go



 

: 

Not sure how to 
get started with 

your video?

Have a look at 
these online 

tools-

Animoto

YouTube 
Movie Maker

YouTube 
Video Effects
 
Vimeo 
Video School

http://animoto.com/
http://download.cnet.com/Youtube-Movie-Maker/3000-13631_4-75227437.html?tag=sideBar;downloadLinks
http://www.youtube.com/yt/creators/
http://vimeo.com/videoschool/101
http://support.google.com/youtube/bin/answer.py?hl=en&answer=57924
http://vimeo.com/help/basics
http://support.google.com/youtube/bin/static.py?hl=en&page=ts.cs&ts=2888402
http://vimeo.com/help/faq/video#file_limitations


 

$15 Contribution Perk- Two Original Art Cards from a student

$25 Contribution Perk- Two Art Cards + a signed photo from    
               upcoming Community Art Event 

$50 Contribution Perk- Come see us make art.  Be our honored 
              in-class guest on a select day this year

$75 Contribution Perk- Receive free-admission & Honored Patron 
               status at Community Art Event 

$100 Contribution Perk- $75 Perk + Have your portrait painted by a 
               student during Community Art Event 

$250 Contribution Perk- $100 Perk + Your portrait displayed in our 
              permanent Patrons Gallery 

$500 Contribution Perk- $250 Perk + A beautifully framed work of art 
               of your choosing from our student portfolio

$1,000...

supporters 

will 

appreciate
 

the 

creativity 

and 

thoughtfulness

 that 

you 

invest 

in 

building 

a 

campaign
 

with 

perks



 

Campaign Launch & The Funding Period

Promoting Your Project



“We reached 
60% of  our 

funding goal 
today and we 
still have 22 
days to go. 

Thank you to 
everyone for 

your amazing 
support!”

http://mailchimp.com/


The Post Campaign Period

Communication 
channels to 
consider

• newspapers

• television

• radio

• magazines

• ED organizations

• bloggers

• online ED    

  communities

• tastemakers on 

  Twitter

• Facebook Groups



At the end 
of  the day, 

everyone who 
has contributed  

will want to 
know about the 
outcome of  the 

project.

Perks



Preparing Your Crowd:

 and tell them about the great project you have in 
the works. 

, connect with other virtual com-
munities with similar interests, and use your blog and professional newsletter to an-
nounce your upcoming campaign. 

blog, etc.

 Get commitments from 15+ people who will be willing to 

in their networks.

 Be ready to contact these people on 
-

book page.

 Reach out to other awesome education projects that 
are currently in the funding phase (where you will be soon) and make a contribution.

Building a White Hot Campaign:

 

 45 days is common, but decide based on your needs. 

 
& an attractive preview image to represent your campaign and project.

Campaign Building & Promoting Checklist

http://incited.org/


, upload it to YouTube or Vimeo, and paste the link into your cam-
paign setup page.

Promoting Your Project

 

 A new post every couple days is a 
good standard. 

The Post-Campaign Period
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